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Hello from the Head of 
Communications and Marketing 

I am delighted that you are considering joining our team at 
Children 1st. If you are an ambitious & experienced 
communications professional, passionate about making a 
difference for Scotland’s children and families, we will be a 
perfect match. 

Since I joined Children 1st in May 2016, we’ve grown the 
charity’s impact, influence and profile. Our team has also 
grown. 

From reimagining our brand, to making the headlines with 
the injustice that children and families face, we develop and 
deliver every aspect of Children 1st’s communications and 
marketing activity.

We are a good size, not too big – so we are well connected to 
each other – but large enough to make a big impact and help 
Scotland’s children to transform their lives.

At Children 1st, the Media and Marketing Lead plays a critical 
role in developing communications that inspire action. You’ll 
develop and deliver integrated media and marketing plans to 
maximise the impact and influence of our vital work to 
support children and families across Scotland. You’ll get to 
the heart of a story, producing compelling editorial, 
marketing, digital and social content which rouses 
campaigners, supporters, volunteers, colleagues and policy-
makers to join us in helping to keep children safe and 
families strong.  You’ll lead on all aspects of your own 
communications projects, as well as providing rapid 
responses to breaking news. 

If this pack has sparked your interest, then please get in 
touch for an informal chat and/or apply via our website.
Thank you, 

Harriet 
Head of Communications 
and Marketing
harriet.hall@children1st.org.uk

Harriet Hall
Head of Communications and 

Marketing
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Harriet Hall

Head of 
Communications 

and Marketing

Media and 
Marketing Lead

Our team
We have multiple roles within Children 
1st:
• Strategic development & oversight of 

all comms & marketing approaches 
and channels to target, grow and 
engage our many different audiences 
in our charitable objectives.

• Communications planning, delivery 
and evaluation – to ensure our 
comms & marketing work makes an 
impact and not just headlines.

• Content generation and editing –
supporting colleagues with copy-
writing, design vision, digital 
content, video production, media 
relations and brand expertise.

• Reactive communications – making 
the most of communications 
opportunities to share the stories and 
issues faced by children in Scotland.

David Quinn

Content and 
Marketing  

Creator

Jill McPherson

Graphic Designer

Sarah Junik

Media and 
Marketing Lead

You



What the 
team says 
about 
working for 
Children 
1st 



The 
Media & 
Marketing 
Lead role 
within the 
team

Communications Project Lead
There are two Media and Marketing Leads in the team who take 
responsibility for leading on the development, delivery and evaluation 
of specific multi-channel communications and PR projects (including 
digital, social, print and broadcast media, marketing and internal 
communications) to maximise our reach and inspire audiences to take 
action to support Children 1st’s charitable ambitions. 

Story Gathering
The Media and Marketing Lead works right alongside children and 
families to supportively gather and share their stories to inspire action 
and influence change. Gathering stories is a real privilege which 
demands sensitivity, respect and an ability to empower families as they 
chose what to share and how to share it.

Reactive Communications
Providing a rapid response to journalists and a quick turn around to 
smaller communications and marketing requests from colleagues is an 
important part of the role. The Media and Marketing Lead provides 
reactive comms support, as part of a rota with other colleagues, 
responding to comms and media enquiries, usually 2 days  each week.



“ Whether  pitching a press release to  bring about 
policy change for families or coming up with 

engaging content to inspire supporters, we work 
creatively and collaboratively to support children 

across Scotland.

“It’s especially inspiring to work alongside children 
and families. Hearing them talk first hand about the 

difference Children 1st makes by helping keep 
children safe or supporting families to recover from 

terrible experiences is hugely motivating.”

What the Media 
and Marketing 
Lead says about 
working for 
Children 1st 



Examples of 
projects 
you’ll be part 
of

Dragons Glen
2022 marks ten years of our hugely successful entrepreneurial 
challenge for corporate teams to start up their own small 
business and give back the profits to support children and 
families. Working with our fundraising team,  corporate 
celebrity Dragons and partners you’ll develop and deliver 
comms and marketing to help make this year’s Dragons Glen 
the most successful yet. Check out: Dragons Glen - Sign Up | 
Children 1st

Fit Like? Aberdeen
Supporting children and families in Aberdeen, FitLike is a new 
way of bringing together a wide range of partners, including 
Children 1st to better meet the needs of children and families 
in the aftermath of the pandemic. Working closely with families 
and the local team, you’ll identify and maximise media and 
marketing opportunities to tell the story of the difference that 
our work is making to children in the community.
Check out: Watch | Facebook

https://www.children1st.org.uk/get-involved/corporate-partnerships/dragons-glen/
https://www.facebook.com/watch/?v=3035964173396037


Some 
questions 
you might 

have

Salary, annual leave and benefits
The salary scale for the role is £27,477 -32,076. Your holiday 
entitlement is 40 days (inclusive of 9 public holidays), a contributory 
pension scheme (the charity will pay up to 8% of your salary) and life 
assurance. Your starting point on the scale will depend on your skills 
and experiences.  New starters who complete their probation 
periods by 1st April each year, then qualify for annual increment(s) 
with effect from the April each year until reaching the maximum 
salary point of your scale.

Wellbeing and Balance
We are keen to support a healthy work/life balance amongst our 
team and as such Children 1st have introduced flexible working. All 
employees are welcome to put flexible working requests in and 
many of our team are already working in ways that best work for 
them such as condensed working weeks, or adjusted hours. Our core 
hours are 10am to 4pm, and our core days are Wednesday & 
Thursday (when we hold team & other meetings).



Some 
questions 
you might 

have

Geography and location
Where you work from is flexible, you just need to be able to travel to 
Children 1st hubs (usually Edinburgh) for weekly team meetings and 
to travel for other meetings/collaboration, as required. 

Diversity and inclusion
We seek to tackle all forms of discrimination both internally and 
externally. We recognise that we are not yet as fully representative 
as we want to be and we are challenging ourselves to improve every 
day.



The 
recruitment 
process and 
timetable

This is a two-way process

We understand that as well as us assessing you, you’ll be assessing us 
and making important decisions about your future. We’ve designed a 
process to help make this as simple as possible.

Opportunities for an informal chat about the role: 
12th, 15th, 16th August 
To arrange an informal chat email harriet.hall@children1st.org.uk

Closing date – Sunday 21st August 22

Shortlisting – w/c 22nd August 2022

Timed Online task–29th August 2022 
This will take 1 hour and there is no prep work required. 
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The 
recruitment 
process and 
timetable

Interviews 30th August/1st September – in person in 
Edinburgh
As the interview is about getting considered answers, at least three 
days before interview you will be emailed the panel questions for you 
to review. We anticipate that the interview will last about an hour.

Second stage – w/c 5th September 2022
Informal conversation with Head of Communications & Marketing 
giving an opportunity for you to ask lots more questions about the 
role.

Other useful information 
Please wear what you feel comfortable in for interview – you do not 
need to wear formal/business clothing.

If there are any reasonable adjustments we can make to ensure the 
selection process is fully accessible to you please  email 
harriet.hall@children1st.org.uk Any requests made will be kept 
confidential between the recruiting manager and panel members.
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Thank You

Thank you for your interest in the role. We know that selection 
processes can be draining and we really value your interest in joining 

Children 1st.


